
Lighthearted, funny, chatty copy gets attention. And it’s more conversational, which readers consider 
more authentic and, hence, more credible.  
  

This first piece was done for a large design firm that’d just bought a Heidelberg printer and wanted to 
get the word out to the creative community.  
  

I suggested a birth announcement, which ended up being a small, accordion-style brochure. A series 
of fun double-entendres kept the audience reading.  
 
 
  
  
 
  
 
 







Next are these two examples of a “newsette”—a combo newsletter/direct mail postcard, for a 
mortgage company. Designed to be fun and chatty, and to convey the impression of friendliness, 
approachability, AND competence. 
 
 
 
  
  
 
  
 
 





A fun capabilities piece I wrote for an Italo-American graphic designer - Di Natale Design.





A few light-hearted direct-mail postcards (front/back combos) I did for a local print chain that 
was trying to shake its image of the stodgy traditional “printshop” out of touch with technology.  
  

In all, my designer and I did about 20 cards for this client. 
 
 








