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On this first 6-card set, a mortgage company was trying to woo prior short-sale sellers back to the 
world of home ownership, something these folks thought would be way down the road (given their 
trashed credit).  
  

Discussions with the client yielded six reasons why it made sense for this audience to consider home 
ownership again. I suggested a bold headline on the front, highlighting one reason per card, with 
“teaser” copy inviting them to read the back. The reverse side—with snappy copy—fleshed out that 
reason, while listing the other five reasons. (Who knew if the audience would read any of the cards, 
much less all six?) Finally, the similar graphic look and feel for all cards became recognizable to 
recipients of the six cards (mailed roughly one week apart).   
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The client was happy with the results, which paid for the mailing quite a few times over.     
 



Andrew College, a junior college in Georgia, was trying to woo students who’d been unable to get 
into one of the state’s flagship universities. These students were seeking a more personal experience, 
and perhaps a steppingstone into one of those more prestigious institutions.  
  

The college had me interview three students and create mini-success stories. I pulled out a strong 
quote for the front of the card, and then used the reverse to let the students tell a more robust story.  
  

The designer highlighted stronger quotes in the reverse-side copy, making it easy for a reader to 
digest the narratives.  
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